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Option B (Course Work & Research)
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Sem 1 | Accounting Security Financial Advance
for Analysis and | Institution and Financial
Managerial Portfolio Market Management
Decision Management and Policy
Consumer Service s
Behaviour Marketing
Strategic Human
Management Resource
Development
Sem 2 Research Thesis/ Project/ Patent (Internal or External)
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Theory Paper

art A Introduction

Program: - "M.Com,

Class: M.Com 1‘_:‘[_);4 Session: 2025-26

Subject: Accounting for Managerial Decision

(CLO)

1. Course Code cC3
2. [Course Title Accounting for Managerial Decision
. [Course Type Core — 1
Pre-requisite (1f any) B.com (Honours)/ B.com (Honours with
Research)
5. Course Léarning outcomes

On successful completion of this course,

students wilf be able to-
1.

. To provide in depth understanding of

To impart knowledge of various
methods of accounting useful for

manageiment.

decision making process on financial !
aspects.

To develop analytical approach on
various financial aspects and decision
maxing,

Prepare income statements using
variable costing and absorption costing.
Prepare different forms of budgetary
statements, 1dentify and control cost at
a responsibility center assigned to a
manager, analyze and report
performance of the assigned

responsibility center.

Credit Value

5

Total Marlks

Max, Marks 40460 Mini. Passing marks: 40

(o~



Part B- Content of the Course

Total No. of Lectures-

75

Unit

Topic

No. of
Lectures

Management Accounting: Meaning, nature and functions,
meed and importance of management account in India. History of
Management Accounting in India.  Scope of Management
Accounting, Financial vs. Management Accounting; Cost vs.
Management Accounting; Role of Management Accountant, Tool
and Techniques used in Management Accounting, Limitation of
Management  Accounting.Application  of  Management
Accounting in Indian Companies.

15

O]

Financial. statements: Nature and limitations of Financial
Statements: needs and objectives of financial Anatysis. Ratio
Analysis- Profitability, Ac¢tivity and Financial Ratios.

Cash flow analysis (application of AS-3) and Fund flow analysis
marginal costing, cost volume analysis and multiple product
analysis.

Budgeting: Meaning nature and functions of budgeting, budgting
system in Kautilya's Economics. Preparation of different types of
budgets; Fixed vs Flexible Budgeting, Capital Budgeting: Nature
and Characteristics of Long Terms Investment Decision, Methods
of Ranking Investment Proposals. |

15

Decision Process: Relevant Information and  Short-Run
managerial decisions - Managerial Decision Making; Decision
Making Process; Differential Analysis; Types of Managerial
Decisions - Make/Buy, Add/Drop, Sell/ Process Further,
Operate/Shutdown,  Special  Order.  Product-Mix,  Pricing

Decisions.

Management Reporting System: Types of Reports, Responsibility

15

s




®

Accounting,

Keywords/Tags: Management  accounting, Ratio analysis, cash& fund flow,

budgeting and budgetary control, responsibility accounting,

Part C- Learning Resources

Text Books, Reference books, Other Resources

M.R. Agarwal - Accounting for Managers

Agarwal & Agarwal - Accounting for Managers

Agarwal, Jain & Jain - Management Accounting ‘
1, TR, UK, . T, T, e Qi il wa uise e, s

<1, HT %, we., <. T, W weraey fofat q eraie - wfe s o,
m .

1. STeT .36, T AT AW, e S T ofeh feay, Sraq

Suggestive Digital Platform
https://drnishikantjha.com/booksCollection/Accounting%20{or%20Manag
erial%20Decision%20SYBMS%202017-18.pdf _
https://hpuniv.ac.in/hpuniviupload/uploadfiles/files/M%20C%204 4.pdf
https://books.google.com/books/about/Accounting For Managerial Decisio
ns_by D.html?id=xBe3EAAAQBAJ

https://himpub.com/product/accounting-for-managerial-decision/

open.umn.edu/opentextbooks




Part D- Assessiment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks _

Internal Assessment: lC!ass Test Assignment/presentation
Continuous ‘As Per Ordinance 14(2) 40
Comprehensive Evaluation

(CCE) '

ExternalAssessment: Section(A): Short Question (5*4 = 20) 60
University Exam Section Section (B): Long Question (5*§ =40)

Time: 3 Hours

. . 7
Any remarks/Suggestions: W




Theory Paper

Part A lntroduction

Program:* -~ ~MLCom.

Class: M.Com Ty ’SCSSiOIl: 2025-26

Subjeet: Security Analysis and Portfolio Managentent

1. 'Course Code

CC32,

2. [Course Title

Security Analysis and Portfolio

Management

3. Course Type

Core - H

H. [Pre-requisite (If any)

B.com (Henours)/ B.Com&ionours with

Research)

P_Jz

Course Learning outcomes
(CLO)

On successful completion of this course,
students will be able to-
1

Understand the enviromuent of
mvestment and risk return framework.
Analyze bonds in terms of valuation,
yields and risks as welt as build up
immunized bond portfolio.

Analyze cquity shares using different
approaches and models.

Construct, analyze, select and evaluate
portfolios along with a decp
understanding of Capital market theory
and associated models.

Understand and analyze futures and
options, use various options trading
strategies and critically examine
various innovations in derivatives

market.

0 'Credit Value

5

AR




@

7. (Total Mavks Max. Marks 40460 IMini, Passing marks: 40 }

Part B- Contgnt of the Coursc

|

Total No. of Lectures-

75

Unit

Topic

No. of
Lectures

I.

Introduction: The Investment environmment, various investment
alternatives and risk return trade ol Investment decision process;
Risk aversion; Types of mvestors; Risk-Return analysis and impact
of taxes and inflation; Types and sources of returns and risks and
their measurement; Diversification and Hedging; Socially
responsible investing; Ethical investing and other contemporary

issues in investment management,

15

|59

Analysis of Fixed Income Sccurities: Bond fundamentals; Types
of bonds; innovations in bond market; Valuation of bonds; Bond
yields (Yield to Maturity, Yield to Call, and Realized Annua
Yield); Bond price- yield relationship; Bond convexity; Malkiel
Bond Theorems; Risks in bonds- interest rate risk, price risk,
reinvestment rate risk, inflation risk, default risk; Analysis of riskg
in  bonds- Bond Duration, Modified duration and  theif
measurement; Bond portfoiid‘nmnagement mncluding immunized
bond portfolio.

Equity Analysis: Approaches to secunity valuation; Fundamental
Analysis-  Economy, Industry, Company  Analysis  (EIC
framework); Equity Valuation Models (DDM, P/E Ratio model and
Free Cash Flow Valuation approach); Forecasting P/E ratio.
Technical Analysis: basic premise and Dow theory; types of
charts and Chart patterns: Moving, average analysis; Markel
indicators and sock specific indicators; Odd lot theory; Efficient
market ‘hypothesis (EMH); Forms of market efficicney and theiy
mmplications; Tests of different forms of market cfficiency;

15

S



Assumption of Investor's rationality and its critique; Behavioural
Fmance- Prospect theory and behaviowral biases such as Framing,

Mental accounting, Regret avoidance.

4. Portfolio Analysis, Sclection and Management: The concept andl |5
significance of portfolio; Caleulation of portfolio return and risk;
Risk aversion and capital allocation to risky assels and risk free
asset;  Optimal risky portfolio; Optimal complete portfolio;
Markowitz portfolio selection model; Sharpe's single Index Model
and optimal portfolio construction; Capital market theory- Capital
market line (CML) and concept of market portfolio; Tobin's
separation. Theorem; Capital Asset Pricing Model (CAPM) and its
extensions; Stock market anomalies (Size effect, Value cffect,
Seasonality effect, Overreaction effect); Arbitrage Pricing Theory
and Multifactor Asset Pricing Models including Fama French Five
factor model); Active and Passive portfolio management;
[nvestment strategies- valuc fﬁ\’csting, motnentumn and contrarian
strategies; Portfolio performance evaluation (Sharpe index,
Treynor Index, Jensen's alpha, Information ratio and Fama's
decomposition measure).

Financial Derivatives: Futures- features, types and payollsy 15

w

Pricing of financial futures (Cost of carry model); Options-
features, types, styles, payoffs and valuation using Black and
Scholes Model; Put calt parity principle; Options trading strategics-
bull spread, bear spread, straddle and butterfly spread; Exotic

options-and other innovations in derivatives market.
Keywords/Tags: Investment, risk, portfolio, equity, portfolio, option, CAPM,

derivatives.

Part C- Learning Resources

Text Booeks, Reference hooks, Other Resources

1. Falguni I, Pandya, Sccurity Analysis and management publisher jaico.

A



o

S.Kevin, Sccurity Analysis  and management . PFLL - Learning  Lid,
Patparganj, Delhi.

IIEE, W, 3N, W%ﬂﬁ@ﬂﬁm}mﬂxmmw
e, S, sl ferdor e SRR st wifier v wherieE, sy
it U, ﬁ.gﬁgﬁﬁwwmmﬁrﬂﬁmwﬁm@
fecfiaged, s

Chandra, P. (2017). lnvestment Analysis and Portfolio Management. Tata
McGraw Hill.
Elton, E. and Gruber (2010). Modern Portfolio Theory and Investment
Analysis. John Wiley and Sons

Suggestive Digital Platform/ web links

1'

2.

https://www.cengage.co.in/bo ok-list/print/security-analysis-and-

portfolio-management-vs

mpszllwww.phindia.com/Bodlcs/B(mkDetail!978939 1818265/sceurity-

analysis-and-portfolio-management-
Kevin?srsltid=Afm BOoppBIOH3ZIxJIXJiJQfoC4d 0zpDw3iSPj8hj I'-
ejyjnoybhed?

https://www.acecollege.in/CITS UpIo:ul/DownIua(ls/Bnoks/l078_File.pd
f ‘
https://books.google.com/books/:t1)0ut/Sec[u'ity__.r\ual_\'sis_:lnd_I’ortfolioﬂ

Manageme.html?id=PxGfgmseA kC

. https://www.schandpublishing.com/books/higher-education/commerce-

management/security-analysis-portfolio-
management/9789325963085/2srsltid=AfmBOop3 u92SR kLZiGTCfLho
MstWq8bk2 SXmHjlm7BQQM2UsDMbGIF
https://www.vikaspublishing.com/books/business-

economics/management/security-analysis-portfolio-

management/9789354534836/ ﬁz)”i&b\?/




Part D- Assessment and Evaluation - )

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks Universily Exam (UE):

60 Marks

[nternal Assessment: Class Test Assignment/presentation
Continuous As Per Ordiance 14(2) 40
Comprehensive Evaluation

(CCE)

ExternalAssessment: Section(A):Short Question (5%4 = 20) 60
University Exam Section Scction (B): Long Question (5*8 = 40)

Time: 3 Hours

Any remarks/Suggestions:




Theory Paper

Part A lntroduction

Program: ~  *° - M.Cow. [Class: M.Comns ':[D"gld Session: 2025-26
Subjeet: Financial Institution and Market

L. ICourse Code CC3%

1. Course Title Financial Institution and Market

3. 'Course Type OFA -1

4. [Pre-requisite (If any) B.com (Fonours)/ B.com{Fonours with
Research)

5. |Course Learning outcomes On successful comptetion of this course,

(CLO)

students will be able to-

1. Understand the working of financial
institutions and markets both
individually and as an interlinked
system.

2. Understand the factors affecting’
interest rates and yield curve and the
importance of change in interest rates
for all constituents of the financial
systen,

3. Understand the organization, role,
functioning and need for regulation of
different types of financial markets and
the mplications of the same on socicty.

4. Understand the organization, role,
functioning and need for regulation of
dificrent types of non-depository
institutions like mutual funds, pension

funds, insurance, venture capital,

\ )?_5... 3 o



private equity ang hedge 1

world,

tplications of the saine o) societ
5. Crili'cnlly analyze the pivotal role of
banking in a finuncial system and the
reasons for it being among the most
tightly regulated industrics in the

N A

tnels aned the

i
S

6 ICredit Value - 5

7. [Total Marks

Max. Marks 40+60 %MinL Passing marks: 40

(‘ Part B- Content of the Course

Total No. of Lectures-

75

Unit

Topic

No. of

Lectures

1.

Introduction: Overview of financial markets and financial
nstruments of India, Ancient financial system of India Role of
financial institutions, depository and non-depository institutions:
Consolidation & competition among financial Institutions;
Financial conglomerates. Overview of the Indian financial system
including financial sector reforms; Other contemporary issues in
finance.

15

!\J

Interest Rate: Loanable Funds Theory, economic forces
affecting interest rates, factors affecting yield differentials of debt
instruments; Term structure of interest rates: Pure Expectations

Theory, Liquidity Premium Theory, Segmented Markets Theory
& Preferred Habitat Theory, Yield Curve,

[E—
]

Financial Markets: Money markets-organization, cconomic role,
instruments & regulation: Capital Markets- Primary & sccondary
markets and their organization; Different types of marke!
structures, short selling and it implications, buying on margin;
Stock market indicators, their methods of computation and

[P



mplications of the SaN0; \Lumiv markel reghil: tion dll(f stability.

\‘on-l)cpmum\ Institutions: Mutual lunds- Ty vpu of mutual
funds schemes, ETEs, Expenses associated with muteal funds; An
overview of Indian Mutmal Funds Industry; Hedge funds, venture
capital funds, private equity funds and regulation,

Pension Funds- Tssues in saving for retirement & role of the
financial systemy; Defined benefit & defined contribution pension
plans, Pension funds as financial intermediaries and  their

i

15

regulation; An overview of Indian pension fund industry.

Banking: An overview of the banking industry; Balance sheet of
p bank; Sources & uses of funds of banks, Fee based & off -
balance sheet activities; Securitization; Bank earnings & bank
pcrformancc investment banking: Bank failure & regulation;
Reasons for banks being heavily regulated, bank run, deposit
insurance, capital adequacy regulation and a critique of the Basel
norms, bank examination etc. The problem of moral hazard & too
big to fail institutions; RBI and its policy evolution.

Financial Inclusion: Concept-of financial inclusion: Challenges
involved in measuring financial inclusion;lmpediments to
financial jnclusion; Role of financial inclusion in reducing

poverly and income inequality,evidence-based examples of

policics to support healthy and sustainable financial inclusion.

Keywords/Tags: Financial Market, Instrument, Yield Curve, Money market,
Capital Market, Stock, ETF, Pension.

Yart C- Learning Resources

il

Text Boolks, Reference books, Other Resources

2.

1. L.M.Bhole, Jitendra Mahakud: ‘Financial institutions and market’

Graw Hill companies,

The Mc

Karen Berman, Joe knight ¢ Iil]dllLl:ll [nlclhg,cncc Harvard Business Review

Press.

5},\2&#
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(Y]

. Anthony Saunders, Marcia Million Cornelt, Ansul Jain ‘Financial market
and institution” The Me Graw Hill.,

4. U O, W, Rt et wiend offe s e S S e f
T, S, |

. Ceted, afifnfifirr 3igerol, et s+ dearr, 2 on A
BIESERCiT

6. WYX, o7, el el soreren vroreerr i vy syepreft

A

Suggestive Digital Platform/ web links
11tlps://www.distanceeducationju.in/pdﬂ’nmom%QOiE‘iéQO.?.pdfhttps://baou.a'lu.in/a
sscts/pdf/PGDF 103 s]m.pdfhtips://ln)univ.ac.in/hpuniv/upload/up]oaclﬂles/ﬂ[cs/ﬁ
11%20inst%20mkt.pdﬂ1ttps://www.l\fu.edu.in/wp-
content/themes/thiruva]luvar/pdf/Financial-Intitutions—emd-
Markets.pdfhttps://'www.phindia.comFBooks/Book_DclaiE/9788 196378974/financial
-markets-ﬁnanciai—inslitu[ions-and-ﬁnzmcial-scrvioes~
goel?srsltid=Ame()oriokaErisL‘kL]-IAt\-‘STN\KLE\\-’i‘BnOVCBquQQGuBcwkS
9ptM4Za

thth://www.mheducation.co.in/f‘mancial—markcts~and-institutions—978938981 1988-

india
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[ Part D- Assessment and Evaluation ‘

Suggested Continuous Evaluation Methods:
Maximum Macks: 100

Continuous Compreliensive Evaluation (CCE): 40 Marks University Exam (UE):
60 Marks

Internal Assessment: Class Test Assignment/presentation !
Continuous As Per Ordinance 14(2) 40
Comprehensive Evaluation '

(CCE) .

ExternalAssessment: Section(Aj:Short Question (5%4 =20) 0
University Exam Section Section (B): Long Question (5*8 = 40)

Time: 3 Hours | J

Any remarks/Suggestions: ) (A




Theory Paper

Part A Introduction

[Progra;'n M.Com.

Class: M.Com. :DI:‘LJ

Session: 2025-26

Subject: Advance Financial Management And Policy

1. 1Course Code

- CclRG-

(CLO)

2

2. Course Title Advance Financial Management And
Policy

3. (Course Type OFA-404 11

4. [Pre-requisite (If any) B.com’ H’omo%( HA LN, Res.

S. |Course Learning outcomes On successful completion of this course,

students will be able to-
1.

Understand the foundatio‘ns of

financial management, risk

return framework and role of a

finance manager.

Analyze and cvaluate capital
projects under different
situations using appropriate
capital budgeting technigues.
Critically examine various
theories and determinants of
capital structure, analyze
financial plans and determine
optimal capital structure,
Critically examine various
theorics and policics of dividend
and determine optimal payout

policy.

. Understand the intricactes of

working capital management and

NS

'-! r
G
- v

.—/

-



+ cffectively manage cash,
reccivables and inventorics.

Credit Value 5

7. [Total Marks Mox. Marks 40+60  [Mini. Passing marks: 40

PaytB- Conteiit of the Course

Total No. bf Lectures-

(Unit

Topic

No. of
Lectures

1.

Introduction: Nature, scope and objectives of financial
managemenﬁ Measurement of shareholders’ wealth; Discounted
cash flows (DCF); Finance as a strategic furrction; Role of
finance manager, Concepts of Risk, Return and Time value of
money; Financial decision making and types of financial
decisions; Risk-return trade off in financial decisions; Agency

problem and agency costs

15

o

Capital Budgeting Decision: Nature, significance and types of
capitalbudgetingdecisions;Capital budgeting process; Principles
of cash flow estimation; Estimation of cash flows; Capital
budgeting techniques- ARR, Payback period, Discounted Payback
Period (DPB), Net Present value (NPV), Equivalent Annual NPV,
and Internal rate of return (IRR), Incremental IRR, Modified IRR
and Profitability index; Fisher's rate of intersection; Capital
budgeting decision under inflation, capital rationing and multi
period budget constraints; Capital budgeting decision under risk
and uncertainty; Techniques for incorporating risk and
uncertainty in capital budgeting decisions- Risk Adjusted
Discount Rate Method (RADR), Certainty Equivalent method,
DCF Break Even Analysis, Simulation method, Probability
distribution method, Decision tree analysis, Backward induction

method, Sensitivity analysis and Scenario analysis,

15

Cost of Capital and Capital Structure Decision: Specific costs

]



(%)

f capital, weighted average cost of capital, weighted marginal
ost of capital; Theories of capilal structure- Net Income theory,
et Operating Income theory, Traditional theory, MM Hypothesis
without and with corporate taxes, Merton Miller argument with
corporate and personal taxes, Trade off theory, Pecking order
theory, Market timing theory; Signaling theory and effect 0
information asymmetry on capital structure; Financial leverage
and evaluation of financial plans (EBIT-EPS analysis); The
concept of present value of interest (ax shietd; Determination of
beta of levered firm and optimal capital structure; Factors
affecting choice of Capital structure in practice,

ver - capitalization and under under-capitalization. N

[Dividend Decision:Meaning, importance and factor of dividend) IS
" ecision,Issues in dividend decision; Dividend rate and dividend
vield; Theories of relevance and irrelevance of dividend in firm
valuation -Pure residual theory, Walter's model, Gordon's Model,
MM Hypothesis, Bird-in-hand theory and Dividend signaling
theory; Relevance of dividend under market imperfections;
Traditional and Radical position on dividend; Types of dividend
polices in practice-Pure residual policy, constant rupee dividend
policy, constant dividend payout policy and smooth stream
dividend policy; Determinants of dividend policy in practice;
Lintner's Model of corporate dividend behavior

Working Capital Management: Concept and types of working 15
capital; Operating cycle and cash cycle; Estimation of working
capital requirement; Approaches of working capital financing;
Determinants of working capital; Components of working capital
management; Cash management- Baumol's Medel and Miller-Ort
Model of managing cash; Receivables mariagement- dimensions
of credit policy, credit, analysis and evaluation of credit policies;

[Inventory management. Sources of working capital.




E{eywords/T'lgs:

Financial Management, Risk,IRR, NPV, Pay-back period,

apital structure dmdend decision, working capital. .
]

- Part.C- Lear ning Resources:

( N

Text Books Reference books, Other RLSOUI‘CCS

8.

Brealey, R. A. and Myers S. C. Principles of Corporate Finance. McGraw

Hill.
Chandra, P. Financial Management-Theory and Practice. Tata McGraw Hill

2.
3. Damodaran, A. Corporate Finance: Theory and Practice. John Wiley & Sons
4. Pandey, I. M. Financial Management. Vikas Publishing House, New
5. Ross, S. A. and Westerfield, R. W. Corporate Finance. McGraw Hill.
6. €T, FoME, IR, T, FHichier{iasy e R T e, 3T
7. S 7T, Ta Ry TR R A,

g, W,@ &, farfrawe, rﬂsm%rﬁw |

Suggestivé Digital ‘Platform/ Web links
https://himpub.com/product/advanced-financial-management-and-

EracticcS/ -

httpS'//studya thome.org/products/advanced-financial-management-

policy-for-mcom-du-delhi-university-by-ca-raj-k-
égrawal/?srsltid=AmeOquQZmJ gTn9shLPPt27i6CSp9vG4JQom3

bJeVA-MQy5XhA5rNcn
https://www.bbpublication.com/product/ca-final-advanced-{financial-

management-afm-magic-book-by-ca-sankalp-kanstiya-applicable-

for-may-and-november-2025

https://himpub.com

https://sahityabhawanpublications.com

-
ST
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/ 3 L ,':5:' i P:\lth- Assessnietit and Evaluation , J’

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks
[nternal Assessment: . Class Test Assignment‘/presentation
Continuous : As Per Ordinance 14(2)

Comprehensive Evaluation | _
(CCE) _ | I

External Assessment: " Section(A): Short Question
University Exam Section iSection (B): Long Question
ime: 3 Hours ' Y |
| | ‘ AT

Any remarks/Suggestions: . | - /




Theory Paper

B.com(Honours with Research)

Somb o Part Alntroduction
l‘ro‘g.“;ain‘::vM.. om h Claés: M.Com.II1 Sém. Session: 2025-26
Subject: Conswner Behaviour
1, Course Code - CL33
2. ICourse Title Consumer Behaviour
3. 1Course Type OMR-B I
4. |Pre-requisite (If any) . M.Com. II Sem. / B.com (Ilonours)/

5. ICourse Learning outcomes
(CLO)

concepts.

On successful completion of this course,
students will be able to-
1. To understand consumer behaviour and

its relationship with marketing

2. To understand the process of consumer
decision making and its application.

3. To understand the attitudebehaviour
relationship and its rclated models.

4. To know the socio-cultural factors
affecting consumer decision making.

Credit Value

5

7. [Total Marks

Max. Marks 40+60

Mini. Passing marks: 40

Bl Conlentof i Coutse

Total No. of Lectures- 78
| No.of
Unit Topic. | Lectures
1. |Introduction: Meaning, nature scope and significance of 15
consumer behaviour, determinants of consumer

&ﬁ%ﬁf/



ehaviour,Consumer buying process, models of consumer
behaviour, and Consumer movements in India.

Organizational  Buying  Behaviowr  and Consumer 15
Research:Characteristics and process of organizational, buying
behaviour, determinants of organizational buying behaviour,
history of consumer research and consumer decision process.
3. Consumer Nceds and Moidivations:Mcantng of motivation,| i

h

needs and goals, dynamic nature of consumer motivation, types!
and system of consumer needs, measurement of motives and|
development of motivational research.
4. [Personality and Consumer Behaviour: Concépt of 15

personality, theories of personality, personality and
self-images,

understanding consumer diversity, self and

personal factors, affecting consumer behaviour, Indian

consumers behaviour,
5 Social class and Consumer Behaviour:Meaning of social 15

class, measurement of social class, ]ifestyie profiles of social
class, social class mobility, affluent and non-affluent consumer,
selected consumer behaviour application of social class,
funderstandingcultural and sub cultural influences on individuals
norms and their role, customs, traditions-and value system.

Keywords/Tags: Consumer behaviour, consumer research,personality, motivation,

[ ;

affluent and non-affluent consumer,

Text Books, Reference books, Other Resources

1. Schiffman, L.G. and Kanuk, L.L., 'Consumer Behavior', Pearson Lducation
2. Loudon, D. and Bitta, D., ‘Consumer Behaviour!, Tata McGraw Hill

3. Assael, H., 'Consumer Behaviour in Action', Cengage Learning W



S

i &~
o

. Blackwell, R. D., Miniard, . W, and I,ingcl,‘.l.l"., ‘Consumer 3chaviour’,
Cengage Learming

[, )

Batra § and Kazmi S, Consumer Behaviour, ixcel Books

Nair, *Consumer Behaviour in Indian Perspective’ Himalaya Publications.
.99, T W, gl s, e e w, it

1. sftared, a1 T, FAd, et susilen! s o feamorr i o
E TR, 3T

9. St WS, T, ST TR T ITHIehT Ter

e N>

Suggestive Digital Platform/ web links

® https://www.sultanchandandsons.com/book/259/consumer-behaviour

¢ https://backup.pondiuni.edu.in/sites/default/files/Consumer%20Bchavio
ur200813_0.pdf

. https://ddceutkal.ac.in/Syllabus/l\iCOM]Consumer_‘Behaviour.pdf

® https://ddceutkal.ac.in/Syllabus/MCOM/Consumer- Behaviour.pdf

¢ https://mpbou.edu.in/uploads/files/PAPER02 Consumer_Behaviour.pd{

L
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% PartD- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

nternal Assessment;
ontinuoﬁs
omprehensive Evaluation
(CCE)

* |As Per Ordinance 14(2)

Class Test Assignment/presentation

xternal Assessment.

niversity Exam Section .

ime: 3 Hours .

[Section (B): Long Question

Section(A): Short Question '

Any remﬁrkS/Slig'gestions:
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Part A: Introduction

> - R )
)’rngram: Class: M.Com. Year: IT Sem.: :[Ll'g‘_d, Session: 25-26
Post . '
" Graduation
"Suhjer.t: . ' Managemcnf ' -
1 ~ CourscCode C7C34—
FA | Course Title | Services Marketing o
,* . ‘(Nfoursietypc_ e édiﬁ;ﬁuirsb}');m—wm e IS
[m:t Pre-requisite (if any) (Not required) Open for all T
|5 - E'Clid'réé' Learning | After successful completion of the course, the students shall be able |
| Outcomes (CLO)  to:
! i * 1. Understanding basic concepts, applications, marketing mix and
j f ! challenges in service marketing
; i ' 2. Understanding  characteristics of services that ecnhance
i i customers satisfaction
| 3. Inculcates a service culture among students interested in a
; 'i career in service sector.
5 g 4. Developing skills for effective application of service marketing |
- o stratcgies in different real-life marketing situations N
6 | Credit Value 5 (Theory)
——— _— - R — - [ p— — e i e
7 | Total marks - Max. Marks: 100 Min. Pass marks: 40
T Part B: Contents of the Course o
| Unit Topics T I Ne.of [ Student Activities
5 Lectures ! :
(hrs.) ' [
i
- Unit-1 Services: Service Sector and Lconomic Growth of ‘ 15 " Group Discussion -
| service sector. Significance of service sector, Students will explore
! Service Concept, Characteristics of services and traditional Indian |
! Classification of Services. Strategic issues in i service systems (e.g.,
: Service Marketing; Segmentation, and its process. f Ayurvedic care, temple
Differentiation and Positioning of Services. | hospitality, or ancient
Introduction to the concept of Seva, ethical duty : education models) and -
(Seva) as core value in Indian scripts and aligning it relate their featuresto
‘ with modern service marketing principles. ? modern service .
| characteristics like !
i intangibility,

personalization, and
trust,

Y
oA



_{ﬂ‘_

' Unit-2 Murketing Mix in Service marketing: Scven P'S, 13 Field activity: Vist
Product. Price, Place, Promotion, People, Physical service industry and
| Lvidences and Process Decisions. Their role in | understand various
; ' husiness. Concept of Praja and its welture trom the | elements of services
, Arthashustra, 7 Ps—like FPeople (guru-shishyal,
Process {rituais), and Physical Evidence {ashrams,
manuscripts)—emphasizing holistic experience and
~value delivery In Indian ethos.
(Ui{it-j "”'Eml_)esigning of Service ‘itrateg,\ Service 1 20 o Group Project -
 Management Process; Internal, External and | Develup a service
Interactive Marketing Strategies, Role of Artificial ; strategy for a traditional -
intelligence in service sector, and its future. : Indian service (e.y.,
Avyurveds clinic)
integrating internal,
external, and interactive
marketing concepts,
and explore potential
: Al applications to
% cnhance service
i delivery.
] T
Unit-4 ' Managing Service Quality and Productivity: | 15 Case study analysis
é Concept, Dimensions and Process; Service Quality |
' Models  (SERVQUAL),  Applications  and
f : Limitations, Productivity in Services. | !
"Unit-s | Applications of Service Marketing: Marketing of | 10 | Field work: Visitany -
' Financial, Hospitality, Health, Educational and ' Service place and
| Professional Services, Marketing for Non — Profit understand concepts of
| Organizations and NGOs. | service marketing
é i applicd
Keywords/Ta ' Service quality, Service strategy, Segmentation, Differentiation ‘ a -
gs: ?‘
Part C: Learning Resources o
T B Textbooks, Reference Books, Other Resources
S. No. Title of Author(s) Publisher |
i Book/Resource
ﬁ 1 | Services marketing | Zeithml, VA& . Tata- McGraw- Hill Edition o
; 5 ! Bitner, Mary, Jo.
2 " 'Serviees marketing | Lovelock,C., Wirtz,  Pearson Prentice Hall

1
H 1




1, Chaterjee, J.

3 ‘ Shankar. R. . Services mei_rkcﬁhg " Excel Books
4 “Kautilya RPKangle '}'"N&'Jﬁ'léi'ﬁ;{ﬁzi}héi&és?s" Publishing House |
Arthashastra ‘

| Suggc.?stlé&Diéi'tkavlwl"'latforms, weblinks:

' S. No. . Webliaks

1 ~ 777777 Tpbsiddhartha.ac.in/LMS/eContent/SM.pdf o "‘"'7’“‘""’"'1
2 ' o ddé".i»dndiun,i;éd&.‘i?d’f‘i’i?éfé&id;Mété}ialsMBAfMBA4s'enié'siéi/"déﬁe"ré]’.f’é"s“érviceswrk”'3
, eting.pdf

'3 - %'karaérajconégél#;éfiﬁ‘/i;ﬁiélihtéﬁtfﬁfﬂb"é&éiﬁe&(&é?ﬁiééf{éiéés-Maﬂé'éiing.pdf

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:
| !
: Maximum Marks: 100 |
1 |

Continuous Comprehensive evaluation (CCE): 40 marks, University exam (UE) 60 marks

'Internal Assessment: Class - W 40 Marks
Continuous Comprehensive Test/Assignment/Presentation/Quizs/G i
Evaluation (CCE) | roup Discussions, etc. i |

| Appropriate weightage of class
attendance. i

" External Assessment:
| University Exam 60 Marks

| Time: 03:00 Hrs.

'Rem arks/Suggestions (l_f a_my)_ N ;

S SO - — s

I. Assessment Modes for internal evaluation will be based on the guidelines issued by UGC on :

Evaluation reforms in Higher educational Institutions Nov. 2019, and Innovative Pedagogical
Approaches and Evaluation reforms 2021.

2. Internal Assessment Marks will be further distributed as per the table given in Appendix 3 of Ordinance
14 (2), as applicable from time to time.

3. The pass percentage will be 40% (Grade P) both for theory and Practicum. It is compulsory for a student
1o obtain minimum 40% marks in Internal assessment as well as in end-term examination scparatcly to
pass a course.

-
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Theory Paper

Part A Introduction ' ‘

E’rogram:f e M.Com,

Class: M.ComTITg.d gem, lSession: 2023-26 J

Subject: Strategic Management

‘1. \Cﬁurse Code

(€33

2. [Course Title

Strategic Management

3. Course Type

OMG-C1

4. (Pre-requisite {If any)

B.com {Henours)/ B.com(Honours with

Research)

5. [Course Learning outcomes
(CLO)

On successful completion of this course,
students will be able-

1. To develop knowledge and skili in

students for the application of

management accounting techniques.

. To make lcarners capable of analyzing

the performance ot a business and its
management by applying relevant

knowledge & skill,

. To impart knowledge about strategic

performance measurement,

. To make learners skilled in corporate

pcrformancc management.

. To make learners aware with strategic

performance issues in complex
business structures.

Credit Value

5

7. [Total Marks

Max. Marks 40+60  Mini. Passing marks: 40

il
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Part B- Content of the C(nu S0 o I —
Total No. of Lectm 0~ T e

No. of

Lectures
1. Strategic Performance Management: Concept, Importance, 15

Unit Topic

Objectives, Prineiples of performance management - Planning,
Organizing, Staffing.  Leading, Contralling, Key clements -
Expectation selting, Planning.. Development and improvements,
Monitoring Periodic rating. Reward and compensation; Process of
perfonn'mce management - Planning, monitoring, revicwing,
rewarding:  Integrated  strategic performance  management
measures - Fmancial, Customers, Business process, Linkage to
suppliers and customers, Long lerm innovations;, Alternative

views on performance measurement and management,

| O]

Strategic Performance Planning: Performance managementy |5

strategy - Define organizational goals and objectives, Plan

performance, Measure performance, offer feedback frequently,
Peer review. Pre-emptive munagement, Discuss and review
outcomes Recognition and Reward.
Information Systems for Strategic Performance Management:
Performance management information systems - Sources of
management information; Recording and processing systems and
technologies, Data analytics, Management reports; Information
flow and its consolidation in multi-locational setting.
Control Systems for Strategic Performance Management: Control
system and its applications; Responsibility Accounting-Meaning
and  Methodology, Types of Responsibility  centres,
Organizational structure of responsibility centres; Objectives,
Pricing corporate seryvices, Divisional performiunce and transfen
pricing issues; Administration of transfer pricing; Strategic
management accounting; Impact of external factors on

o




T Mot M 2 g b I 5
it VLT R el i

¢

rformance management, P

erformance hierarchy:
structure  and

Business
Management  accounting;  Qther

environmental and cthical issues.
Strategic Performance

fmeasures in priv

related

Measurement: Strategic performance 15

ate sector organizations;
of performance; Performance measurem
resourcemanagement:Behavioural
measurement; Strategic perform

Measurement of quality
ent and strategic human

aspects  of  performance

nce measures in not for- profit

organisations; Non-financial performance indicator, Impact of

risk  and uncertainty  on  performance management.

Strategic  performance management in  process-oriented
organizations- Establishment of Vision, Mission, Strategy,
Assessment of process performance, Priorities in process

improvement, Evaluation and management of improvements in
performance. '

4. [Corporate Performance Management:. Need, Importance;]l 15
Historical Overview; Product Osting in price estimates and profit
management; Techniques {0 measure and enhance profitability
end quality of products and services; Activity  Based
Management, Target costing, Kaizen costing; Benchmarking and
environmental costing; Flexible Budgeting, Activity- based
Budgeting. Setting of performance goals and incentives, Use of]
diagnostic tools and control systems to achieve goals; Case
studies/Exercises. Strategic Profitabitity.
Analysis: Measuring performance using Economic Value Added
(EVA) methodology; Comparison between Returns on Investment
(ROI) and EVA methodology measures of performance:
Measurement of Corporate Performance through Balanced Score

Card and its value creation potential; Rationality behind Balanced
Score Card; Performance dimensions of Balanced Score Card:
Throughput Accounting; Activily Based Costing (ABC), Activity

B




3.

Keywords/Tags: Planning. Organizing, St'lfﬁng,, Responsibility  Accounting,
Perfonnance management,

—

Based Management (ABM), Strategi

ategic Cost, Management §
. ystem [
(SCMS), Quality Management System (QMS), Business Process
Re- -engineering (BPR); Case studics/Exerciscs:

Strategic  Performance [ssues in Complex  Business (5
Structures: Linkage and alignment of strategies to organisational
goals, Continuous performance

competitive at all times;

measurement  to  remain

Individual  performance, Group

performance, Organisation performance, Team appraisal, Role

clarity, Predicting and preventing corporate failure; Case
studies/Exercises.

|

Pd!t C- Learning Resources &

Tcxt Books, Rclcruuc l)ool\s Other Resources

. Hill, Charles W. L. & Jones, R. G. (2012). Stratcgic Management: An

Integrated Approach. Cengage Learning, India.

2. Hitt, Michael A, Ireland, R. D., Hoskisson, Robert, . & S., Manikutty (2016).
Strategic Management: A South-Asian Perspective, Cengage Learning, India

3. Thompson, Arthur A. & A, J. Strickland (2012}, Strategic Management.
MecGraw Hill, New York.

4. Adler, Ralph W. Strategic Performance Management - Accounting for
Organisational Control. Taylor & Francis Group.

5. Kenny, Ralph W. Strategic Planning and Performance Management, Kobo
Publishers.

6. SR, . %, RIgTETHRYE ATferg e b T

7. I ST A eTeheesteat ~

8. Wrah, . T [l




Suggestive Digital Platfori/ web links

https://global.oup.com/ukhe/disciplines/business-and-

management/management/strategic-management/

hitpsy/www.sultanchandandsons.convbook/89/strategic-management
ttps:/fopen.umn.edu/opentextbooks/textbooks/73

E © :  Part D- Asscssment and Evaluation
_ SSCSSeTt &7 =

e —

Suggested Continuous Lvaluation Methods:

Maximum Marks: 100 .
Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UL):

60 Marks
Internal Assessment: Class Test Assignment/prcsentation
Continuous 'As Per Ordinance 14(2) 40

Comprehensive Evaluation
(CCE)
External Assgssment:

Section{A):Short Question (5%4 = 20)

. . o0
University Exam Section Section (B): Long Question (548 = 40)
ime: 3 Hours |
ions g ial
Any remarks/Suggestions: AU




Theory Paper,

S dart A Introduction
\Progmm: g ).Cou. [Class: M.ConiTIER 4 Sem. Session: 2025-26
Subject: Human Rcsuurccﬁvcfﬁpmcnt

—

\1. Course Code CC24-
\2. Course Title Human Resource Dévm T
F. Course Type :
4. [Pre-requisite (If any) B.com (Honours)/ B.com(Hoenours with
- Research)
5. [Course Learning outcomes 611 successful compiction of this course,
(CLO) . students will be able to-

1. Build an understanding, perspective
and appreciation for HRD as discipline,
process and activity.

2. Critically evaluate the exiting
theoretical edifice of HRD in order o
draw a sketch of HRD relevant in
present times. |

3. Develop skills to assess need for HRD
intervention, design learning and
devélopment programs and cvaluation .
of HRD programs.

4. Develop a perspective t0 understand
organizational dynamics and learning
challenges possessed by organizational
and social complexities.

5. Integrate human with technology and

other emerging realities in order to

| | (GHEL—~




present world practice.

Credit Value 5

understand how theory unfolds itself in

v
J

—

Total Mavks Max. Marks 4060

Mini. Passing marks: 40

Part B- Content of the Coursc

————

7

Total No. of Lecturcs- Tutoriais (In houts pmg :- 3 Hours

[ No.of

Unit [Topic Lectures

{1 Hour !
Fach)

1. [ImtroductionTo Human Resource I)cvelopmenl?f—lis[uricul - 15
perspective of HRD in India, emergence of HRD, conceptualizing
critical HRD, future of HRD in India, Andragogy and lifc-long
learning. )

2. Theoretical approaches to Human Resource Development: 13
Social capital theory, learning network theory, relevance ol
systems theory to HRD, human capital t.hcory and screening:
theory of HRD.

3 |Human Resource Development Process:Identifying  HRDy 15
needs, Designing and developing cffective HRD  programs,
Fvaluating effectiveness of HRD Programs; HRD interventions.

4 |[ntegrating learning with work: Theories of learning, trends 13
workplace learning, fearning interventions; Transfer of learning,

Strategic learning and leadership, Lcarning organizations and
organizational learning.

s |[Human Resource Development I'rends: New ways of working| 15
and employability; Coaching, menioring .and management ot
performance; Virtual HRD; Workforce diversity and HRD.

P



Keywords/Tags:HRD, Andragogy, Social Capital Theory, Learning Intervention,
Mcntmmg and Virtual HRD.

l Part C- Learning Resourees ‘*

Tc\l Books, Reference books, Other Resources

1. Bermer, L.ﬂhn M. and Desimone, Randy L~ Human Resource
Development”.

Guire,Me.-“Human Resource Development”™.

Swanson, Richards A. - “Foundation of Tuman Resource Development.”

Battu, Prasad R. — “Human Resource”
mﬂ W_tw’ Hﬁaﬂ'gﬂ’ am-q’ﬂé-qﬁw £
7. Wi, T e Crdraet L ICEIIEE S LSRRI

2.

3.

4. Delahaye, Brains&Chol, Sarojni —Human Resouree Development™.
5.

6.

Suggestive Digital Platform/ web links

1. https://www. sultanchandandsons. com,book,73/l1unmn-rcsource-dcvcloplmm

2. https://www. vikaspublishing. combooks/business-cconomics/human-

resource-management/umar-resources- development-
management/97881 25907817/
3. hitps://backup. pondiuni.edu.in/sites’ default/files MR D008 13 pdl
4. https://www .bimkadapa. in/materials/HRD-
BALAJI%ZOMBA%WCOLLEGE KADAPA pdf

A —




rf I Part D- Assessment and Evaluation J

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehiensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks
[nternal Assessment: Class Test Assignment/presentation ]
. ontinuous (As Per 14(2) 0
Comprehensive Evaluation
CCE) :
xternal Assessment: Section(A): Short Question (5*4 =20) "
niversity Exam Section Section (B): Long Question (5%8 = 40)
ime: 3 Hours 1 ]

ez

Any remarks/Suggestions:




PART A: Introduction

Program: 2 Year PG Progranime in Commerce | Class: 1 Semester | Year: 2025 ] Session: 2025-26
i SUBJECT: ADVANCED ACCOUNTING
Course Code - CCR%
2 Course Title Master of Commerce in Accounting
Course Type (Core
3 Course/Elective/ Generic Elective/ : Core Course

Vocational/Ability Enhancement
Course (AEC)/....)

Pre-Requisite (if Any) A student may be admitted to a 2 year PG programme after
4 completing 3 year Bachelor Degree, subject to eligibility
conditions of that PG programme.

o Students will be able to solve complex problems related
to final accounts with advanced adjustments.

o Students will be able to accurately prepare bank
reconciliation statements and rectify accounting errors.

o Students will understand and apply accounting methods

< Course Learning Outcomes for 110n-pr‘oﬁt orga.niza{ions .and frqm inconu.)lct(: records.

N (CLO) © Students will gain proficiency in handling accounts
related to investments, voyages, insurance claims, and
insolvency.

o Students will be able to carry out accounting procedures
for dissolution, sale, and amalgamation of partnership
firms.

6 Credit Value {Credit) 4
7 Total Marks Max. Marks: 1 ) I Min. Pass Marks: 40

PART B: Content of the Course ”
Total no of Lectures — Tutorials- Practical (in hours per week): 4 Hours

L-T-P: 60
Unit Topics No. of Lectures
(1 Hour Each)
Fraditional Accounting Practices in India-concept and practice .Ethics in '
Accounting.
1 Advanced Problems of Final Accounts. 12
Activities-Casc Study Analysis - Ask students to analyze financial reports
by giving different business case studies.
5 Advanced Problems of Bank Reconciliation Statement, Accounting for Non-Profit 12
Organization, |
3 Accounting from [ncomplete Record, Accounting for [nsurance Claim, 12
4 Investment A/C, Insolvency A/C. 12
5 Dissolution of Partuership Firm and Amalgamation. 12

Note: The candidate shall be permitted to use battery operated pocket calculator that should not have more 12 digits, 6
functions and 2 memories and should be noiseless and cordless.

Keywords:Final Accounts, Bank Reconciliation, Incomplete Records, Investnient Account. Partnership Dissolution

PPart C-Learning Resources
Text Books, Reference Books, Other Resources

Suggested Readings:

I. Gupta R.L Radha Swamy M: Company Accounts; Sultan Chand and Sons. New Delhi.

2. Maheshwari S. N: Corporate Accounting: Vikas Publishing House, New Delhi.

3. Monga J.R, Ahuja. Girish, and Sehual Ashok: Financial Accounting: Mayur Paper Backs, Noida.

4. Shukla M.C, Grewal T.S and Gupta S.C.: Advanced Accounts- S. Chand &Co., New Delhi.

E. Moore C.L and Jac Dicke R.K.: Managerial Accounting, South Western Publishing Co., Cincinnati, Ohio.
\

e /




6. Modi, Oswal and S.K Khatik: Corporate Accounting in Hindi & English (both) College Book House, Jaipur.
*.1 7. Jain, Parikh and Khandelwal: Company A/C, Ramesh Book Depot, Jaipur.
8. Jain and Narang: Financial A/C, Kalyani Pub, Delhi.

Suggested web links:

http://www.ndl.gov.in‘he_document/dishtvo/dishtavo/D_ D I S F H T A VOB O CA M A C 477076062%=1|
advanced%20accounting]]]

http://www.ndl.gov.in/he_document/dishtvo/dishtave/D DI ST HT AV OBOCSACIV A 128637223
9%e=0]investment%20account. %20voyage%20account]||

http://www.ndl.gov.in/he_document/swayam_uge moocs/swavam uec moocs/IN S UM 1 U C 17 C L 405
D_o P_F__28701_28702%=0{dissolution%200f%20partnership%20firm|||

Suggested equivalent online courses:through NPTEL, SWAYAM Portal
Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 4-omarks, University Exam (UE) 60 marks

k

Internal Assessment: Class Test
Continuous Comprehensive Evaluation (CCE): Assignment/ Presentation
A0 Appropriate weightage of attendance in the 4o
class

External Assessment: Section(A): Very Short Questions

University Exam Section: 60 Section (B): Short

Time: 03.00 Hours Que§ti0ns .
Section(C): Long Questions

60




PART A: Introduction

Program: 2 Year PG Programme in Commerce | Class: | Semester | Year: 2025 Session: 2025-26
SUBJECT: ADVANCED ACCOUNTING
TUTORIAL
Course Code
2 Course Title Master of Commerce in Accounting
Course Type (Core
Course/Elcctive./ Gcneri'c. Core Course
3 Elective/ Vocational/Ability
Enhancement Course
(AEC)/...)
Pre-Requisite (if Any) A student may be admitted to a 2 year PG programme after
4 completing 3 year Bachelor Degree, subject to eligibility
conditions of that PG programme.
5 Course Learning Outcomes S‘tudcnt's will Ieart-l prob‘lcm-so]ving, learning  through
) (CLO) discussions and remedial teaching related to content.
6 Credit Value {Credit) 1
7 Total Marks Max. Marks: ioo l Min. Pass Marks: 4o

PART B: Content of the Course
Total no of Lectures — Tutorials- Practical (in hours per week): 1 Hours
L-T-P: 15
The tutorial will be conducted in groups of students and one group will comprise of minimum 20 students.
Component of course will involve problem-soiving, learning through discussions and remedial teaching related to
the contents and periphery of course with the direct involvement of teacher/subject-expert.

Part C-Learning Resources
Text Books, Reference Books, Other Resources

Eggcsted Readings:

Suggested web links:

Suggested equivalent online courses:through NPTEL, SWAYAM Portal
Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 4 marks, University Exam (U E) 60 marks,
T o

Any remarks/ suggestions:
Note:
1. Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with Indian
Context, Presentations, and Industry Based Assignments.
2. References from Updated Journals in UGC Care List.

f O
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PART A: Introduction

Program: 2 Year PG Programme in
Commerce

Year: Session: 2025-26

2025

Class: | Semester

SUBJECT: DIRECT TAX IN INDIA

1 Course Code

CC34-

2 Course Title

Master of Commerce in Accounting

Course Type (Core
Course/Elective/ Generic Core Course
3 Elective/ Vocational/Ability
Enhancement Course (AEC)/....)
Pre-Requisite (if Any) A student may be admitted to a 2 year PG programme
4 after completing 3 year Bachelor Degree, subject to
eligibility conditions of that PG programme.
Students will be able to:
o Explain key terms and concepts related to direct tax
laws and determine residential status as per the
Income Tax Act. Analyze the incidence of taxation
and draw parallels with ancient Indian taxation
principles emphasizing fairness, equity, and ethical
governance,
o Compute the tax lability of individuals and evaluate
. the treatment of agricultural income under the
5 Course Learning Qutcomes [ncome Tax Act.

(CLO)

o Explain the process of filing income tax returns and
distinguish different  types
assessments.

between of tax

o Apply knowledge of advance tax payment, TDS (Tax
Deducted Source),
provisions, and refund procedures.

o Identify the roles of income tax authorities and
understand procedures related to appeals, revisions,

and settlement of cases.

at penalties,  prosccution

6 Credit Value

(Credit) 4

Total Marks

Max. Marks: Min. Pass Marks: 40

loo

PART B: Content of the Course
Total no of Lectures — Tutorials- Practical (in hours per week): 4 Hours

L-T-P; 60

Unit

Topics

No. of Lectures
(1 Hour Each)

Basic concepts and definitions, residential status, and
tax incidence, enriched with insights from Indian

I S 12
knowledge systems such as Kautilya’sArthashastra and
Dharmashastra on just and equitable taxation.

2 | Computation of Tax Liabilities of Individuals. 12




~ | Assessment of Tax and Return of Income Tax, Types 12
| of Assessment.

Advance payment of Tax, Tax Deduction at source, 12
4 Penalties and Prosecution, Refund of excess Payment.

Income Tax Authorities, Appeal and Revisions, 12
3 Settlement of cases.

Naote: The candidate shall be permitted to use battery operated pocket calculator that should not have
more 12 digits, 6 functions and 2 memories and should be noiseless and cordless.
Keywords:Income Tax, Exemptions and Section 80, Tax Assessment, Advance Tax Payment,
Income Tax Authorities

Part C-Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings:

I. Income Tax — Gupta & Ahuja, Bharat Law House, New Delhi

2. Income Tax — V.K. Singhania, Taxmann Publications, New Delhi
3. Income Tax — R.K. Jain, Kalyani Publishers, Ludhiana

4. Income Tax — S.C. Jain, S. Chand & Company Ltd., New Delhi

5 .

6

TR — 1. ol T, ST, Gorar<euedy, T
SAHR — AT, LTS OB, SR

Suggested web links:

http:/Awww.ndl.gov.in‘he_document/swavam ugc moocs/swavam uge moocs/IN. S UM | P
C_ 3DTLaP 337 338%e=0ldirect%20tax%20in%20indiall|
http://www.ndl.gov.in‘he_document/dishtvo/dishtavo/D D | S F H TAVOBOCITGA
SCICOIFHPCGCOCGCOICOI 3472994907e=1clubbing%200f%20incom
elll

http://www.ndl.gov.in/he_document/dishtvo/dishtavo/D D 1 SFHTAVOBOLLOTT
LAPAITTATEDATP 1735771882 %=0]income%20tax%20authorities!!

Suggested equivalent online courses:through NPTEL, SWAYAM Portal
Part D-Assessment and Evaluation
Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 marks University Exam (UL) 60 marks Tutorial

Internal Assessment: Class Test
Continuous Comprehensive Evaluation Assignment/ Presentation/Quiz/Group- :
(CCE): Discussion ete.

Appropriate weightage of attendance in the class




Section(A): Very Short Questions
External Assessment:
Section (B): Short
University Exam Section: 60
Questions
Time: 03.00 Hours
Section{C): Long Questions

60

Classroom Assignment/Activity:Role-Play on a historical tax scenario inspired by Kautilya’s

Arthashastra or a modern lax assessment interview,

Any remarks/ suggestions:

Note:

1. Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with

Indian Context, Presentations, and Industry Based Assignments.
2. References from Updated Journals in UGC Care List.




Suggested Continuous Evaluation Methods:
Maximum Marks: 100

Continuous Comprehensive Evaluation (CC E):Mmarks University Exam {(UE) 60 marks

Any remarks/ suggestions:
Note:

1. Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with Indian
Context, Presentations, and Industry Based Assignments.
2. References from Updated Journals in UGC Care List.
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